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2025 Vizient Connection Summit 
Education Sessions 

Wednesday, Sept. 17 
 

 
Spend Management Forum | Audience: Clients 
8-9 a.m. 
 
Audience: Supply chain leaders, category managers, data management professionals 
 
Overview: This interactive session will highlight key strategies that leverage data and technology for effective spend 
management. Attendees will hear real-life stories that demonstrate how digital solutions and data science enable 
access, commitment and resource strategies for spend management. 
 
Education Sessions | Audience: Clients + Suppliers 
8 a.m.-Noon 
 
Real stories. Real lessons. Real results. The Education Sessions are shaped by peers to offer practical, proven 
strategies you can bring back to your organization to spark meaningful, lasting change. Each presentation 
showcases forward-thinking approaches to today’s most pressing healthcare topics, such as optimizing expense 
management, improving care quality and maximizing growth.  
 
These interprofessional sessions demonstrate the imagination, innovation and impact of Vizient clients who are 
leading the way in transforming care. 
 
Supplier Education Sessions | Audience: Suppliers 
10 a.m.-Noon 
 
Pathways to Possibility: Empowering Supplier Growth and Innovation 
 
Designed exclusively for suppliers, these sessions offer valuable insights and actionable strategies to navigate the 
evolving healthcare environment and optimize performance within Vizient’s ecosystem. Whether category-specific or 
focused on broader market trends, sessions may explore practical ways to strengthen client connections, accelerate 
innovation, and optimize success. 
 
Aligned with the Connections Summit theme, Imagine the Possibilities, these sessions invite suppliers to think 
boldly, embrace new ideas, and reimagine their role in shaping the future of healthcare. Suppliers will have the 
opportunity to view and select from a range of targeted sessions to create a learning experience tailored to their 
priorities and growth strategies. 
 
 
 
More details will be available in late June 
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